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Tourism snapshot

}  There are 25 state tourism regions in the Murray Darling Basin

}  There are 54 million visitor nights and $9.1 billion generated in tourism
revenue vs $15 billion agricultural production.

y  Tourism revenue is 5% of the total revenue generated by the Basin.

1+ International visitors make up 5% - 20% of tourists in the Basin (excluding
the ACT).

}  Food and Wine is the most popular experience followed by Nature Based,
then Culture and Heritage

y  There are 10,037 tourism businesses in the Murray Darling Basin.




SA Murray Darling Basin

The high profile of the Murray River makes it an ideal tourism destination.

y  The Murray River has been featured in documentaries and several well known

television series - All the Rivers Run, Two Men in a Tinny  and Gondola on
the Murray .

» 4 Tourism regions overlapping on SAMDB, 200 tourism businesses
+ 2 million visitor nights

}  Tourism in the SA MDB Region generates $250 million per annum , 4% total
revenue
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SA Murray Darling Basin

}  Food and Wine is the No. 1 Tourism Experience

C (29 to 36% of visitors)

}  Nature Based is the No 2 Tourism Experience

C (18% to 20% of visitors)




